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I first encountered Enactus on 
Social M

edia. I was following their 
twitter account and their posts 
started to catch m

y eye. This was 
som

ething fresh. This was young 
people engaging with work and 
social issues in a really m

eaningful 
way. It resonated with m

e as their 
approach felt very aligned to what 
we do at Kelly. W

e, as a business, 
connect people to work while 
Enactus are readying early talent 
for the future of work. 

So, after discussion w
ith the 

b
usiness, w

e d
ecid

ed to g
et 

involved and it’s b
een one of 

the m
ost rew

arding schem
es I 

have had the pleasure of b
eing 

a p
art of. The stud

ents I have 
encountered throug

h Enactus 
have b

een incredibly p
assionate, 

com
pletely engag

ed and 
astonishingly know

led
g

eable. 
They ask q

uestions, they p
ush, 

they p
rob

e, and they aren’t afraid 
to tackle the big issues affecting 
b

usiness rig
ht now

.  

For this sp
ecial p

ublication, w
e 

asked a group of Enactus stud
ents 

to share their view
s on the big

g
est 

issues affecting the w
orld of w

ork 
tod

ay as w
ell as the issues that 

are likely to m
ake w

aves in the 
future. From

 the ap
plication of A

I 
to the g

end
er gap and w

ork-life 
b

alance, these stud
ents p

rovid
ed 

a fresh p
ersp

ective on the topics 
that keep ind

ustry lead
ers up 

at nig
ht. Their thoug

htful and 
nuanced ap

p
roach to the subjects 

is incredibly im
p

ressive and m
akes 

for a great read. W
ith ad

d
ed 

insig
ht from

 Kelly lead
ers and 

inp
ut from

 the w
ond

erful D
an 

Richard
s at the E

Y Found
ation, 

w
e hop

e this collection leaves you 
w

ith plenty to think ab
out!

For m
e, Enactus is an exam

ple 
of an enterp

rise that truly 
und

erstand
s the gap b

etw
een 

traditional ed
ucation and the 

w
orld of w

ork. It’s som
ething I 

have w
ritten ab

out b
efore and 

som
ething that I feel is strongly 

in need of reform
. The truth is 

that ed
ucation rig

ht now
 isn’t 

p
roviding young p

eople w
ith the 

tools they need to succeed in 
a hig

hly d
em

anding and ever-
changing w

orkplace. W
ith a rigid 

curriculum
 and a focus on a few

 
narrow

 skills, som
ething need

s to 
chang

e. Enactus is show
casing a 

w
ay to p

rovid
e p

ractical, hand
s-

on learning that truly p
rep

ares 
young p

eople for w
ork. I hop

e that 
their exam

ple can help to inspire 
chang

e elsew
here. 

To the stud
ents here tod

ay, I’d 
say find a career you can b

e 
p

assionate ab
out. B

e B
old. B

e 
B

rave. B
e Provocative. D

on’t b
e 

afraid to rip up the ruleb
ook. B

y 
the tim

e you g
uys are p

rofessionals 
and lead

ers, the w
orld of w

ork 
w

on’t look the sam
e. A

nd it’s up 
to you to find new

 and innovative 
w

ays to d
eal w

ith the challenges 
this w

ill b
ring. 

H
aving seen w

hat these stud
ents 

can achieve, as p
art of this 

contest and d
uring our ong

oing 
collab

oration w
ith Enactus – I’m

 
not w

orried. O
ur future is in very 

safe hand
s and I’m

 excited to see 
w

here this g
eneration w

ill take it.  

Editor’s Notes

Sam Smith, Editor
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Technology is not only 
changing how

 w
e live, it’s 

transform
ing how

 w
e w

ork. 
So, how

 do organisations 
stay ahead of the digital 
curve? 

W
e spoke with M

arco 
Benedettelli, second-year 
student at the Royal Holloway 
University of London about 
his thoughts on the rise of the 
digital age and the hum

an 
skills that m

achines can never 
replace. 

H
ow

 do you think AI and 
digitisation w

ill change  
how

 w
e w

ork? 

The application of AI and 
m

achine learning will allow us 
to save tim

e on the repetitive 
tasks that we do each day 
in both our personal and 
professional lives. It will also 
reduce our need for som

e 
generic and analytical skills by 
allowing us access to system

s 
that can learn. This is likely to 
lead to better efficiency, which 
is a positive for organisations. 
But these changes m

ay 
negatively im

pact people in 
som

e traditional jobs. W
e all 

need to adapt and develop 
a new range of skills that will 
allow us to contribute in this 
changing world. 

A
re there hum

an skills  
that AI can never replace?

I think one of the key skills that 
people generally undervalue 
in the world of business is the 
unpredictability of hum

an 
behaviour. It’s som

ething that 
algorithm

s cannot m
atch. 

W
e m

ight be able to predict 
based on assum

ptions, 
but those assum

ptions are 
lim

ited. W
e do what we do 

in a very unique way that 
can never be fully m

apped. 
This unpredictability drives 
creativity as well. And 
creativity cannot be replaced 
by m

achines. 

H
ow

 should organisations 
choose w

hich technology  
to invest in? 

You need to start off by 
understanding what your 
strategy is and what your 
plans are for the short and 
long term

. Based on these 
considerations, you can m

ake 
proper decisions about the 
tech you need to invest in. But 
what I would say is there is 
always room

 for im
provem

ent 
even within the technology. 
So, never underestim

ate 
the power and the lim

its of 
the technologies that are 
presented to you. The next 
big thing m

ay turn out to be 
not as im

portant as it seem
s.

Technology, AI  
and Digitisation

IS THE CV D
EAD?  

THE AG
E O

F D
IG

ITAL RECRUITM
EN

T

TECHNOLOGY, AI AND DIGITISATION

“   Everything w
ill b

ecom
e d

igital. It’s here and it’s 

not g
oing aw

ay. A
nd that m

eans w
e have to start 

having d
iscussions about how

 b
est to harness 

these new
 technologies. H

ow
ever, there are 

certain, very hum
an parts of w

ork that technolog
y 

cannot replace, such as em
pathy and creativity. 

The truth is that A
I is not g

oing to play out like 

it d
oes in a sci-fi m

ovie. M
achines are not g

oing
 

to replace us or take over the w
orld

! W
e provid

e 

inform
ation and A

I build
s out on this inform

ation 

in a very d
efined w

ay. The b
est uses of A

I sup
port 

and aug
m

ent hum
ans by taking over low

-value 

tasks. A
llow

ing us to sp
end our tim

e on the id
eas 

and tasks that m
atter.” 

 
 Tim Proehm 
 Global Practice Strategy Lead, 
RPO, KellyOCG

“ M
y biggest aim

 is self-developm
ent. I take every opportunity  

and I want to be innovative everywhere I go. Enactus provides 
great challenges and the chance to network with som

e  
am

azing sponsors.” 
Marco Benedettelli – Royal Holloway University of London, Psychology
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The CV has been the cornerstone of the 
job search for decades. But increasingly 
em

ployers are using technology to 
identifying top talent. Could digital 
skills passports be the future for 
candidates and em

ployers? 

W
e sp

oke w
ith D

om
inic N

ix, a third
-

year stud
ent at G

lasg
ow

 C
aled

onian 
U

niversity w
ho is currently stud

ying IT 
M

anag
em

ent for B
usinesses. D

om
inic 

g
ave us his insig

hts on p
ersonal b

rand
ing, 

d
igital p

assp
orts and the reality of 

com
m

unicating w
ith p

otential em
p

loyers 
in a d

igital w
orld. 

H
ow

 im
portant is personal branding 

w
hen it com

es to searching for a new
 

role? 

I think first im
p

ressions really count w
hen 

em
p

loyers are looking for a cand
id

ate. 
I w

ant to create an im
p

ression that I am
 

p
ersonab

le, ap
p

roachab
le, skilled and 

op
en-m

ind
ed. I w

ant them
 to b

e ab
le to 

see this w
hen they review

 m
y ap

p
lication 

or m
eet m

e in p
erson.  

W
hat do you think about the idea of 

digital skills passports? 

I think the id
ea of having an online 

p
assp

ort that certified the skills you have 
w

ould m
ake thing

s so m
uch easier. I feel 

like it w
ould im

p
rove the p

lacem
ent of 

the rig
ht p

erson for the job and m
ake 

it easier to m
atch the rig

ht skills to the 
rig

ht em
p

loyer. A
lso, som

e of the current 
testing em

p
loyers use is too w

id
e. It 

d
oesn’t alw

ays p
ick up on the rig

ht skills 
you w

ould need for that typ
e of job. I 

find that a lot w
hen I am

 looking at IT 
p

lacem
ents. 

A
re there any dow

nsides to a digital 
approach to recruiting? 

I am
 currently looking for an ind

ustrial 
p

lacem
ent and it’s frustrating w

hen 
the only com

m
unication I have w

ith 
com

p
anies is autom

ated em
ails telling 

m
e that I have com

p
leted tests and 

q
uestionnaires. I feel like I w

ould d
o 

b
etter w

ith a m
ore p

ersonal ap
p

roach 
w

here I could show
 them

 w
hat m

y skills 
are. I’m

 not saying online assessm
ents 

aren’t g
ood. I think A

I has m
ad

e thing
s 

m
ore efficient in a glob

alised w
orld. 

B
ut I feel like there could b

e a m
ore 

interm
ed

iate ap
p

roach. IS THE CV DEAD? THE AGE OF DIGITAL RECRUITMENT

“  O
rganisations are increasingly looking online and to autom

ated
 

testing to find out m
ore about candidates. The C

V is often less 

im
portant now

 than their LinkedIn profile or even the Linked
In 

groups they belong to. B
ut w

e still have som
e w

ay to go before 

a true digital skills passport is available. It’s som
ething that the 

creative industries, crow
d

-based w
orkers and freelance platform

s 

are leading the w
ay on. A

 com
pletely autom

ated recruitm
ent 

process does run the risk of losing the ‘hum
an’ in the talent 

process. A
nd it’s im

portant to find a balance that can be adjusted
 

depending on the role, the skills required, and candidate 

preference.”

 
Adelle Harrington  

 
Principal Consultant 

 
Talent Advisory Services, KellyOCG Dominic Nix  

Glasgow Caledonian University, 
IT Management for Business



The future of w
ork is som

ething that w
ill affect all of us. A

nd 
although w

e don’t have a crystal ball (just yet) it’s im
portant 

for every organisation to keep one eye on w
hat tom

orrow
 

w
ill bring. After all, identifying key future skills, technology, 

and trends can help put your business one step ahead of the 
com

petition. 

W
e spoke w

ith Jam
es H

aw
orth W

heatm
an, Vice President  

of Enactus Sheffield and third-year Physics student to get his 
take on w

hat the future holds for the w
orld of w

ork and the 
key skills w

e m
ight need in this brand-new

 landscape. 

H
ow

 can organisations prepare for the future of w
ork? 

I think focusing on talent and g
etting the rig

ht exp
ertise in.  

The p
eop

le w
ith the rig

ht d
eg

rees, the p
eop

le w
ho have g

reat 
tech know

led
g

e. I also think that Enactus and other org
anisations 

have to focus on b
ecom

ing m
ore technologically ad

vanced.  
M

ore g
enerally, I feel that collab

oration is a hug
e thing.  

You have p
eop

le across ind
ustries w

orking on the sam
e thing

s 
and I think there is a real b

enefit to these p
eop

le com
ing 

tog
ether and collab

orating. Som
e com

p
anies m

ay not feel this is 
in their b

est interests, b
ut I think it’s im

p
ortant for really g

etting 
the m

ost out of id
eas, p

articularly ad
vancem

ents in tech. 

W
hat are the soft skills that you think w

ill becom
e m

ore 
im

portant in the future? 

I think that ad
vances in technolog

y could p
otentially rem

ove  
the need for som

e soft skills. B
ut this could b

e d
etrim

ental. 
In the w

orld of b
usiness, I think you are alw

ays g
oing to have 

to b
e ab

le to talk to p
eop

le, to connect w
ith p

eop
le. The core 

found
ation of im

p
ortant soft skills w

ill p
rob

ab
ly rem

ain the sam
e 

and com
m

unication is a key one. Technolog
y can enhance thing

s 
in m

any w
ays, b

ut it can often lead you astray w
hen it com

es to 
com

m
unication. Like how

 it’s m
uch easier to catch a g

esture or 
m

eaning in p
erson than it is on em

ail. 

How
 can organisations future-proof their business? 

C
ertainly investing in new

 technolog
y and stream

lining their 
b

usinesses throug
h technological solutions. That is d

efinitely 
som

ething that everyone need
s to invest in. They should also b

e 
p

art of ind
ustry events and start talking to their com

p
etitors and 

colleag
ues across the b

oard. H
aving conversations and listening 

to exp
erts is a g

reat w
ay to und

erstand w
hat’s com

ing next. 

THE FUTURE OF WORK
WOMEN IN BUSINESS – CLOSING THE GENDER GAP

The Future 
of Work

“ Enactus gives you real 
experience working in 
a com

pany and that’s 
som

ething no other 
university society can  
give you.”  
James Haworth Wheatman 
University of Sheffield, 
Physics 

“  In today’s w
orld of w

ork, every organisation 

m
ust constantly prepare for the future. C

hang
e 

is accelerating and it is easier than ever to b
e left 

b
ehind. O

rganisations need to b
e both agile and

 

resilient in the face of these pressures. They m
ust 

b
e innovative and alw

ays op
en to a fresh ap

proach 

or p
ersp

ective around the challeng
es they face. 

A
nd finally, they need to keep a sense of hum

our!  

O
rganisations are run by p

eople and it is essential 

that collectively their spirit and cam
arad

eie is as 

hig
h as it can b

e. H
um

our keep
s p

eople g
round

ed
 

and help
s them

 to com
m

unicate m
ore effectively 

w
ith each other..”

 
 Paul Vincent 
VP & Global CoE Lead, Contingent Workforce 
Outsourcing & Talent Supply Chain 
Management, KellyOCG

“  I started m
y career in the Royal A

ir Force, so 

fem
ale lead

ers w
ere few

 and far b
etw

een! 

I just d
id

n’t have that typ
e of role m

od
el to 

look up to. It’s m
ad

e m
e p

assionate ab
out 

m
entoring up and com

ing fem
ale lead

ers 

w
ithin our b

usiness and b
eing the typ

e of 

lead
er w

ho celeb
rates achievem

ent and
 

ab
ility reg

ard
less of g

end
er, b

ackg
round

 

or anything else! I also think having w
om

en 

at all levels of a b
usiness is key. They often 

b
ring a d

ifferent energ
y and a p

ersp
ective 

to the room
 that help

s org
anisations b

uild
 

sm
arter strateg

ies and look at challeng
es in 

uniq
ue w

ays. D
iversity w

ithin our b
usiness 

(and any b
usiness) m

akes us all strong
er.” 

 
 Sam Smith 
Vice President Global Solutions, 
EMEA, Strategic Sales Lead, KellyOCG

“ I was really attracted to the social enterprise side of Enactus.  
I’m

 currently involved in a project where we are building toilets  
for a com

m
unity in Ghana. W

e then sell the waste to m
ake 

fertiliser to support the sam
e com

m
unity. It’s been really 

rewarding and successful.”  
Emily Chatakondu – University of Nottingham, Chemistry

W
O

M
EN

 IN
 BUSIN

ESS

#NEXTGENLEADERS
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A
lthough strides have been m

ade in tackling gender inequality 
in the w

orkplace, w
e still have som

e w
ay to go. A lack of fem

ale 
representation at board level and continuing disparity in pay 
are just som

e of the issues w
om

en face at w
ork. H

ow
 can 

organisations close the gender gap for good? 

W
e discussed this issue w

ith Enactus student, Em
ily Chatakondu, 

currently studying Chem
istry at N

ottingham
 University. She 

shared her ideas on the barriers faced by w
om

en at w
ork and the 

steps organisations can take to effect lasting change. 

W
hat do you think organisations can do to address the gender 

gap in the w
orkplace? 

I think one of the biggest problem
s for fem

ale graduates going into 
business is the ‘im

poster’ syndrom
e. There is often few

er w
om

en 
in the room

 and that m
akes it harder for them

 to share their view
s 

and feel safe to speak up. I think organisations also need to engage 
w

ith girls at an earlier stage. Perhaps m
aybe at 16. W

hen you start to 
m

ake decisions about w
hat you w

ant to do. It w
ould m

ake the w
orld 

of business feel m
ore accessible. I also think m

ore com
petitions 

or initiatives like this one can help girls (and everyone from
 all 

backgrounds) experience w
ork in a really accessible w

ay. It’s a m
uch 

easier first step than going in for a form
al interview

. 

W
hat are the biggest obstacles that w

om
en face in the w

orkplace? 

I think it gets really tricky if you w
ant to have children. The w

ay to 
ad

dress this from
 a policy level is to prom

ote m
ore equal paternity 

leave. C
reating a culture w

here m
en feel like they can take tim

e off 
w

ork as w
ell. I also think w

om
en are often taught not to speak up. 

A
nd that m

akes them
 less inclined to ask for prom

otions, to ask for 
opportunities. A

nd that com
es dow

n to w
hat and how

 w
e teach girls 

to behave from
 a really young age. 

W
ould m

ore visible fem
ale leaders in business help to prom

ote 
change? 

Yes. People have said to m
e, “W

ell, it’s all equal, anyone can go for a 
job – so don’t w

orry if there are hardly any w
om

en in an organisation.” 
I disagree, I think it’s really im

portant to see w
om

en represented. I 
had a conversation w

ith m
y sister this m

orning and she w
as telling m

e 
that there are m

ore C
EO

s called John running FTSE 100 com
panies 

than there are fem
ale C

EO
s. That’s just ridiculous. You should be able 

to see C
EO

s that are representative of the com
m

unity as a w
hole. 

W
om

en in business should be represented at all levels. 



A Smart Approach  
to Work-Life  
Balance 

How
 im

portant is a good w
ork-life balance? 

V
itally im

p
ortant, in m

y op
inion. From

 m
y exp

erience in Enactus, 
it’s very easy for p

eop
le to g

et sucked into w
ork and w

e see 
som

e m
em

b
ers d

rop out b
ecause they throw

 everything into it 
and b

urn out. It’s just not sustainab
le. The sam

e ap
p

lies if they 
are g

oing for a job after university. If they b
urn out, it’s not g

ood 
for the com

p
any and it is not g

ood for them
. I think at som

e p
oint 

in the w
eek, everyone need

s to zone out and relax com
p

letely. 
H

ow
 exactly w

e achieve this is up for d
eb

ate, b
ut it’s vitally 

im
p

ortant. 

W
ould an organisation’s approach to w

ork-life balance affect 
your choice of future em

ployer?

Yes, ab
solutely. It w

ould b
e a factor at the top of the p

ile. I 
ap

p
reciate in m

ost org
anisations you have to b

e p
assionate 

ab
out w

hat you d
o and throw

 yourself into it. B
ut I think there is a 

d
ifference b

etw
een b

eing p
assionate and just p

utting in end
less 

hours and effort that leave you d
rained. I think for m

e, it w
ould 

b
e a job that I am

 p
assionate ab

out b
ut w

ithin a culture that 
recog

nises that w
ork isn’t ab

solutely everything. 

How
 can organisations create better w

ork-life balance for 
their em

ployees? 

I think, in term
s of m

y exp
erience from

 lead
ing Enactus, it has 

to com
e from

 the top d
ow

n. If p
eop

le see their lead
ers saying, 

“This w
eekend I d

id this” or “I w
ent there”, talking ab

out 
som

ething ap
art from

 their w
orkload, this reflects d

ow
nw

ard
s. 

They need to see b
alance at every level and this need

s to b
e 

com
m

unicated really w
ell. 

The next generation of candidates wants m
ore than a job. They want to be part of a supportive, inclusive 

organisation that prom
otes a balanced approach to work and living. Em

ployers have to do m
ore than pay  

lip-service to this idea, instead they m
ust em

bed balance at the very heart of their culture.  

W
e spoke to Sam

 Tyrell, M
anaging Director of Enactus Sheffield who is currently in the third year of a 

Biom
edical Sciences degree. He discussed the im

portance of work-life balance for him
 individually and  

how he thinks organisations can get better at this im
portant balancing act. 

“  The w
ay p

eop
le are w

orking
 and

 w
ant to w

ork has 
chang

ed. A
 p

hrase I hear a lot at the m
om

ent is 
w

ork-life b
lend

 and
 I think that’s a g

reat w
ay to look 

at it. It’s ab
out find

ing
 a w

ay for your career and
 your 

p
ersonal life to com

p
lem

ent each other and
 having

 
the fluid

ity and
 flexib

ility to m
ake your ow

n uniq
ue 

b
lend

 w
ork. The key to truly flexib

le w
orking

 is trust. 
B

y trusting
 the p

eop
le w

ho w
ork w

ith you, and
 g

iving
 

them
 the flexib

ility they need
 to thrive, org

anisations 
can achieve m

ore. W
e also need

 to recog
nise that w

e 
are in a cand

id
ate-d

riven m
arket, w

here m
any p

eop
le 

are choosing
 to w

ork on their ow
n term

s. The g
ig

 
econom

y is g
row

ing
 and

 increasing
ly org

anisations 
are choosing

 to harness the p
ow

er of freelancers.  
In a recent survey by KellyO

C
G

, 65%
 of talent 

m
anag

ers ag
reed

 that the g
ig

 econom
y is b

ecom
ing

 
the new

 norm
al. The w

orld
 of w

ork is chang
ing, and

 
flexib

ility is central to this new
 reality.”

 
 Lauren Clovis 
Marketing Director, Global Talent Solutions, KellyOCG

A SMART APPROACH TO WORK-LIFE BALANCE

“ I have had an am
azing two-year experience with Enactus.  

I was drawn to the social enterprise side as well as the  
hands-on business experience. It’s been incredibly rewarding.  
I started off as a team

 m
em

ber and have now progressed to 
M

anaging Director.”  
Sam Tyrell – University of Sheffield, Biomedical Science
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W
e know

 the w
orld of w

ork is changing 
and that the speed of change is 
accelerating fast. This has created one 
of the m

ost exciting and disruptive 
periods in the history of w

ork. But w
hat 

does that m
ean for the next generation 

of talent and how
 can organisations 

future-proof their business in such an 
uncertain w

orld?

W
e sat d

ow
n w

ith D
an Richard

s, 
Recruiting Lead

er for E
Y U

K
 and Ireland 

and Trustee for the E
Y Found

ation, to talk 
ab

out how
 ind

ivid
uals and org

anisations 
can thrive in such uncertain tim

es.

Tell us a little m
ore about the EY 

Foundation and how
 you support 

young people.

The E
Y Found

ation sup
p

orts young 
p

eop
le from

 low
 incom

e household
s 

into ed
ucation, w

ork or enterp
rise. It 

runs three p
rog

ram
m

es, one of w
hich 

is Sm
art Futures. This is a ten-m

onth 
p

rog
ram

m
e giving 16-17-year-old

s p
aid 

w
ork exp

erience, m
entoring and intensive 

training in em
p

loym
ent skills. In 2017 

the Found
ation sup

p
orted m

ore than a 
thousand young p

eop
le, and has p

lans 
to g

row
 this sig

nificantly over the com
ing 

years.

W
hat are the key changes w

e could see 
in the w

orkplace of the future?

I think the w
orkp

lace of the future is g
oing 

to b
e very d

ifferent from
 tod

ay. W
e’re 

p
rob

ab
ly g

oing throug
h a revolution that 

is b
ig

g
er and m

ore far-reaching than 
the ind

ustrial revolution. A
nd I think w

e 
w

ill continue to need p
eop

le to fuel that 
g

row
th. Technolog

y and autom
ation are 

g
oing to g

row
 and increase efficiency. It’s 

ab
out sm

art p
eop

le and sm
art m

achines 
w

orking tog
ether. W

e’re g
oing to b

e 
aug

m
ented by m

achines not rep
laced by 

them
. I also think that A

I and autom
ation 

w
ill take aw

ay som
e of the d

rud
g

ery of 
rep

etitive w
ork, freeing up p

eop
le to g

et 
involved in m

ore hig
h-value w

ork and 
hop

efully m
ore fulfilling resp

onsib
ilities. 

W
hat are the m

ost im
portant skills w

e 
w

ill need in the future w
orld of w

ork?

W
e’ve really g

ot to d
ial up the em

otional 
intellig

ence. I think this is key in term
s of 

future-p
roofing all typ

es of org
anisations. 

It starts w
ith self-aw

areness, w
ith really

strong listening skills and w
ith techniq

ues 
like m

ind
fulness. In a crow

d
ed w

orld, you 
have to d

evelop your em
p

athy to w
ork 

w
ith very d

ifferent g
roup

s and d
ifferent 

ind
ivid

uals from
 the top to the m

id
d

le 
to the b

ottom
 of org

anisations. You w
ill 

need to b
e ab

le to w
ork w

ith ind
ivid

uals 
w

ho com
e from

 every single kind of 
d

em
og

rap
hic. 

H
ow

 can organisations keep pace w
ith 

change? 

They have g
ot to really netw

ork. They 
have to keep a very external view

 on 
w

hat com
p

etitors are d
oing and w

hat 
sm

aller b
usinesses are d

oing. They also 
have to und

erstand w
hat is hap

p
ening 

w
ith technolog

y and b
e ab

le to harness 
im

p
ortant tech as q

uickly as p
ossib

le. To 
achieve this, they m

ust b
e incred

ib
ly agile. 

From
 a talent p

oint of view
, com

p
anies 

are g
oing to b

e full of contractors and 
gig w

orkers, so they are g
oing to need to 

crow
d

source for p
rod

ucts and services 
b

ut also enab
le their ow

n p
eop

le to 
self- d

evelop and keep up to d
ate. A

ll of 
these thing

s m
ean org

anisations have to 
b

oth externally and internally focussed all 
of the tim

e. They w
ill also b

e interacting 
w

ith a m
uch b

road
er rang

e of clients and 
d

em
og

rap
hics and should take step

s 
to reflect and includ

e this d
iverse talent 

w
ithin their org

anisations. 

EY Foundation is a U
K Charity that 

helps young people, particularly those 
from

 disadvantaged backgrounds, find 
alternative routes into em

ploym
ent and 

education, or even set up their ow
n 

business. Their purpose is to inspire 
and engage young people across the 
U

K w
ho are at a disadvantage in the 

jobs m
arket and help them

 to fulfil their 
potential for w

ork. 

Dan Richards 
Recruiting Leader/ Trustee 
EY UK & Ireland / EY Foundation
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KellyOCG®, the Outsourcing and Consulting Group of workforce solutions provider, 
Kelly® Services, is the leading global advisor of talent supply chain strategies that enable 
companies to achieve their business goals by aligning talent strategy to business strategy. 
We recognise each client’s goals are unique to their business drivers. Whether your talent 
requirements are focused on speed, quality, compliance or cost, we apply supply chain 
management principles to help companies fully leverage talent across all categories: full-time 
employees, temporary employees, freelancers, independent contractors and service providers, 
as well as alternate sources of workers like retirees, alumni and online talent communities. 
KellyOCG was named to the International Association of Outsourcing Professionals® 2017 Global 
Outsourcing 100® list, an annual ranking of the world’s best outsourcing service providers and 
advisors, for the sixth year in a row. For more information visit www.kellyocg.com

Enactus is the UK’s leading youth social action and youth enterprise education charity supporting 
over 3,000 young entrepreneurial spirits every year. Our mission in the UK is to be recognised 
as a leader in developing a national network of socially-minded young leaders of the future who 
transform communities and society through real life social action and environmentally responsible 
enterprise. For more information visit www.enactusuk.org 
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